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WEBSITE REDESIGN TENDER BRIEF (2026)

This tender brief is to redesign the public-facing website of CyberSafeKids, Ireland’s
online safety charity: www.cybersafekids.ie

About CyberSafeKids

CyberSafeKids is Ireland’s national voice for children’s online safety, protection and
rights. Since our foundation in 2015, we have been dedicated to one simple but urgent
mission: to ensure every child in Ireland can explore the digital world safely,
confidently, and free from harm. Through education, campaigns, research and advocacy,
we work with children, parents, communities and policymakers to shape policy, change
behaviours, and build a safer digital world for Ireland’s young people. To date, we have
spoken directly with over 107,000 children and 25,000 parents.

Our current 2026-28 strategy is here.

1. Current website
Our current website is built through Wordpress and we are looking for a redesign of the
current Wordpress site. Website performance data can be reviewed through Google

Analytics.

2. Requirements

The website should:
e make it clear who we are and what our mission is
e follow best practice in UX, providing clean and accessible user journeys, while
also ensuring that journeys are fully measurable
e have a homepage that clearly targets different audiences so they can get what
they want as quickly as possible (e.g. parents/policymakers).


http://www.cybersafekids.ie/
https://www.cybersafekids.ie/wp-content/uploads/2026/07/CyberSafeKids-Strategic-Plan-2026-2028.pdf
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be visually engaging

be contemporary and reflect modern design of contemporary websites

provide clear signposting and pathways to donate to our work

primary goals / campaigns should have a landing page that's focused on the main
objective, following best practice for landing pages

have logins and editable pages for key CSK staff (e.g. changing text, replacing
images etc.)

We will also require:

regular website maintenance and security updates

periodic homepage updates (e.g. campaign launches)

web analytics and Google Tag Manager, including key events set up to track all
the primary site goals. Additional tracking set-up is required around specific
campaigns

post-launch aftercare - monitor site performance after redesign, set up redirects
for any changed URLs, address bugs

. Branding guidelines

brand guidelines will be supplied to the chosen agency.

. Timeline & Budget

October 19th-December 18th 2026.

€8-9,500 (inclusive of VAT and ongoing maintenance for up to a year)

5.

Example Platforms

The following platforms are examples of the look and feel we are aiming for and which
have broadly similar objectives to ours.
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Belong To www.belongto.org
Spring Impact www.springimpact.org
Spunout spunout.ie

6. Submission
To submit your tender proposal, please email the document as a pdf to Philip Arneill,

Head of Communications & Research on philip@cybersafekids.ie, and cc: Edel Flynn
(edel@cybersafekids.ie) no later than Sunday October 11th, 2026.



https://www.belongto.org/
https://www.springimpact.org/
https://spunout.ie/
mailto:philip@cybersafekids.ie
mailto:edel@cybersafekids.ie

